Special Issue Editors
One of the most challenging things that business and marketers need to act upon is a response to global environmental problems, what many now term "sustainability." Sustainability has become one of the most contested and dynamic areas in academia, while some in the business world have hailed it a megatrend for the 21 st Century. As such sustainability requires informed action sooner rather than later, or to paraphrase an old Hopi saying: "We are the ones we have been waiting for." This special issue of the Journal of Macromarketing will reflect upon sustainability as a megatrend by asking various stakeholders to voice their cases: So, just what is it that you want us to do?
We seek innovative contributions from policy makers, academics, non-governmental organizations, business people and others that explore how and why the idea of sustainability is now seen as megatrend. Empirical and theoretical contributions are invited on (but not limited to) the following topics: Manuscripts must be received no later than February 28, 2013, and the special issue will be published in September, 2014.
